Vice President
Corporate Accessory Department
Toyota Motor Sales, U.S.A., Inc.
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Accessory Sales Trend
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Source: 2007 SEMA Market Research Study
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Scion xB by Bass Assault
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scion.com

Anywhere Scions

P.0. Bax 1234
Anytown, TX 77077

its personal.

Personalization is
Make Scion an extensi
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d Keep it Real with Scion Genuine Parts and Service.
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$301.09
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UNITED BY INDIVIDUALITY.

f; SCION - Microsoft Internet Explorer provided by Toyota Motor Sales, USA, Inc.
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Rear Bumper Applique

INTERIOR

rotate: left click +drag zoom: right click + drag

Tour
Accessories denoted by an asterisk [*] reflect suggested

retail parts price only. Installation is not included and may
wvary by dealer. Please see your dealer for details.

wmEELS

& Fog lights

PERFORMANGE | FINANGIAL

B Pillar Applique by Superior
| $189
$350

u Fuel Door Applique by Superior $as
Dash
Bl Rear Bumper Applique $58

Ed Rear Spoiler $385

|| [ExhaustTip (Stainless Steel by 4.,
Valor Manufacturing)

M Rear Taillights by TYC $275

M car cover $210

B Body Side Graphic Thumbprint  $224

Body Side Graphic Dots
O None $0
® Green
& Gray

# Brown
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Larger Selection ofi Truck Specialty Proeducts
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Rartnersnips Estanlisihes
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Product Strategy.

Genuine

Vehicle Specific Design

Supplier Brand

Associated Products

p——__TOYOTA




—MOVING —

2007 SEMA: Design Award

Accessory-Friendly Truck: 2007 Toyota Tundra
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Product Strategy.

TRD

Enthusiast

Genuine

Vehicle Specific Design

Associated Products
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= Bring Innevative proaucts to market

= Priced competitvelyawithrhighrauality

= SuUpplier name IS thefdocal pormtwiere
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Product Strategy.
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Assoclated Products

& TOYOTA ASSOCIATED PRODUCTS

Toyota
Wholesale
Promotional
Merchandise
Program

Optomize
Scion
Catalog

Toyota
Associated
Products
Catalog

Toyota/Scion
Certified
Collision

Center




-
0)
\\V/
)
0)
e Jr\j\/e
oILE jf S
e 4
( SC
A%
: e
en
d

N

—s
O
YOTA



—MOVING-— _ -

“Small Car” Movement

INTERNATIONAL

I{rralh@nhunc Car buyers downsize, but spend big

on options

Che New York Eimes
Small but L.oaded!

It's a small-car world. Auto makers are working
on a new generation of ultra-tiny cars and some
of these could make it to the United States.



http://money.cnn.com/

Contlnue Strong Relatlcmshlp
Wlth Aftermarket




FOOKING AREAC

The Accessory Industry is Booming...

> ncemessiream = ClUstomenSatisiaction
= Product Appeal = BPrecuct @uelity

1 Creziia Vel e 1 Pecljer Converises

= ElIStomiZzanon = Specialty Proaucts
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