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Accessory Sales Trend 
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Segment Share

Accessory & 
Appearance 

57%Racing & 
Performance

18%

Wheels, Tires, 
Suspension

25%

Accessory IndustryAccessory Industry



OpportunityOpportunity

Avg. Enthusiast Spends $1,500 annuallyAvg. Enthusiast Spends $1,500 annually

Vehicle Dealers Have 10.4% ShareVehicle Dealers Have 10.4% Share

$36.7B Market Opportunity (overall)$36.7B Market Opportunity (overall)

Source: 2007 SEMA Market Research Study



Toyota Would Like to Toyota Would Like to 
Provide its Customers Provide its Customers 

Products for  Products for  
PersonalizationPersonalization



Product StrategyProduct Strategy

Associated Products
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Scion Targets a Unique BuyerScion Targets a Unique Buyer

Sources: SEMA Market Study, 2006; Scion % New and Demo = Scion internal survey; Toyota Demos = CDS 2006 Q1-3; Psychographics = NVCS 05MY 

Scion target customer 
has a unique mindset

“Desire to be and look 
different, be cutting 
edge”



Scion Marketing Campaigns PromoteScion Marketing Campaigns Promote
““PersonalizationPersonalization””

Show not only the 
artistic side of 

personalization, but 
also specific 
accessories



Accessories Accessories -- Integral Part of Scion MarketingIntegral Part of Scion Marketing



Meet Truck Customer Demand for Meet Truck Customer Demand for 
PersonalizationPersonalization



Larger Selection of Truck Specialty ProductsLarger Selection of Truck Specialty Products



Partnerships EstablishedPartnerships Established



Partnerships EstablishedPartnerships Established
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2007 SEMA Design Award2007 SEMA Design Award



TRD Project Tundra & TrailerTRD Project Tundra & Trailer

North American Dealer Association (NADA)North American Dealer Association (NADA)
Supercross Events NationwideSupercross Events Nationwide
FJ SummitFJ Summit
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Launched 2000Launched 2000

Take a supplier brand and sell it through Take a supplier brand and sell it through 
ToyotaToyota

Bring innovative products to market Bring innovative products to market 
quicklyquickly

Priced competitively with high qualityPriced competitively with high quality

Supplier name is the focal point where Supplier name is the focal point where 
applicableapplicable

Supplier Brand AccessoriesSupplier Brand Accessories



Supplier Brand AccessoriesSupplier Brand Accessories

Celica Dash Celica Dash 
AppliqueApplique’’

MR2  AppliqueMR2  Applique’’

Tacoma Tube StepsTacoma Tube Steps

Tacoma Camper ShellTacoma Camper Shell
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Associated ProductsAssociated Products



How Do We Transcend How Do We Transcend 
Turbulence?Turbulence?



““Small CarSmall Car”” MovementMovement

Small but Loaded!

It’s a small-car world.  Auto makers are working 
on a new generation of ultra-tiny cars and some 
of these could make it to the United States.

http://money.cnn.com/


Continue Strong Relationship Continue Strong Relationship 
with Aftermarketwith Aftermarket



Income StreamIncome Stream

Product AppealProduct Appeal

Create ValueCreate Value

CustomizationCustomization

Looking AheadLooking Ahead
The Accessory Industry is BoomingThe Accessory Industry is Booming……

Customer SatisfactionCustomer Satisfaction

Product QualityProduct Quality

Dealer ConvenienceDealer Convenience

Specialty ProductsSpecialty Products



Want Partners that Possess  Want Partners that Possess  
Qualities to Help Personalize Qualities to Help Personalize 

Our CustomerOur Customer’’s Vehicles Vehicle

InnovativeInnovative
Customer Service OrientedCustomer Service Oriented
Environmentally SoundEnvironmentally Sound
Quality ProductsQuality Products



Toyota Accessory InformationToyota Accessory Information

Please contact:Please contact:
ToyotaMotorSales_CAD@Toyota.comToyotaMotorSales_CAD@Toyota.com
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